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DEAN
IN THIS ISSUE
As a marketer, I research and teach the four P’s of the
profession — product, place, promotion and price.
It is with that theme in mind I present the University of
Kansas School of Business annual report. This year, we’ve
focused on our three P’s — physical facilities, people and
programs, all of which enhance the rich history of this
great school.
Our people serve as our most valuable assets, and our
alumni continue to make headlines for their leadership
in the public and private sectors.
In this report, you will read about business Jayhawks —
faculty, staff, students and alumni — who represent our
institution with pride.
A key indictor of the success of our programs is the
placement of our students. I am pleased to report that
nearly 75 percent of our class of 2014 earned employment
at the time of graduation, with 100 percent of our full-time
MBA graduates earning placement. These numbers have
grown in recent years.

Another important indictor is the growth in demand for
our business programs. Our student credit hours taught
has grown by nearly 10 percent from the previous year
even as the quality of students admitted continues to rise.
As you’ll read in our cover story, it has been a bustling
year of development in our new building project, slated
to open for classes in 2016. We’ve nailed down a design
and construction began this summer.
We wait with great anticipation for the new physical
facilities as we continue to invest in our people and our
programs.
It is truly a remarkable time for the KU School of Business.
With your help, Kansas will continue to be “where business
is going.”
Rock Chalk.

Neeli Bendapudi
Dean, H.D. Price Professor of Business

COVER STORY
A bustling year for
the new building

20

PROGRAMS
MBA program celebrates
upswing in rankings

04

School launches part-time
Master of Accounting
program
Supply chain briefs
Season of lectures
School rolls out new
MBA certificate program

19

Program will help students
achieve entrepreneurial
success

26

International business
institute gets new name

26

New research centers grow
school’s industry footprint
KU celebrates Global
Entrepreneurship Week
through different lens

02 DEAN’S REPORT

05
08
10

Study abroad Israel

27
28
34

RedTire program
closes first deal
Big 12 comes to Lawrence
PEOPLE
MBA students help
employees get back to work
School welcomes new faculty
School honors CEOs as
distinguished alumni
Alumni briefs
Research shows too
much executive turnover
hurts companies

36
39
06
07
12
13

Faculty briefs

14
15

Management scholars
earn top honors

16

A clean sweep for
accounting students

17

School ramps up executive
education offerings

17

QuikTrip CEO talks
company culture

18

Interrogator speaks on path
to Saddam Hussein’s capture

24

Professor’s phone call
provided pivotal moment
for KU student

25

Students get inside look
at KC startup scene

30

Learning the code:
Information systems students
establish digital agency

31

Alumnus builds on
family’s brand

32

Entrepreneurship director
receives Kansas service award

35

School of Business makes
rank on Best for Vets list
Dean’s Board of Advisors
Donor recognition
Professorships and
fellowships
Academic administration

38
40
42
42
43

DEAN’S REPORT 03

CREDITS

MBA program celebrates

Dean
Neeli Bendapudi

MBA PROGRAM ROLLS OUT NEW FULL-TIME TRACKS
Students entering the
Full-Time MBA program
now have a new option for
specialization: marketing
supply chain management,
known as MSCM.
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“From understanding what customers need and want,
to delivering the most relevant product or service to the
customer in the best way, the new track’s core business
competency crosses over disciplines in marketing and
supply chain management,” MBA program director
Catherine Shenoy said.
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The 2013-14 academic year brought welcome
news to the school’s MBA programs.
Both ranked among the top 50 public MBA
programs, according to U.S. News & World
Report’s 2015 “Best Grad Schools” list, the premier
academic rankings organization.
The Full-Time MBA came in at No. 82 overall, 47
among publics, and Working Professional ranked
85, tied for No. 49 among publics.

Full-Time and Working Professional MBA
Programs rank among the top 50 public
MBA programs.
The school’s ranking jumped 27 spots in the
2015 report, and 40 spots over the last two years,
making it the biggest jump of any Full-Time MBA
program in U.S. News & World Report’s rankings.
Over the past two years, both MBA programs were
streamlined, now offering an 18-month option for
full-time students and nine graduate certificates
for working professionals.

Along with the MSCM track, MBA students can now focus
their studies on finance.
Nearly 60 percent of recent MBA graduates have gone
into some type of finance position, Shenoy said, and
finance professors teach a significant set of electives for
the program, so a defined full-time MBA track in finance
was a natural fit.
In discussing a potential new track, employers and faculty

alike were excited about the possibility for a hybrid
marketing and supply chain management track, she said.
Graduates of the new MSCM track have a wide range of
career placement opportunities, Shenoy said, including
roles as marketing analysts, brand managers, retail
managers, supply chain analysts, purchasing managers
and other supply chain-focused careers.
“We have so many strong consumer brands in this region,”
said David Byrd-Stadler, MBA career services director.
“Brands such as Hill’s Pet Nutrition, Garmin, Sprint,
Payless ShoeSource, among others, make a natural fit for
our students looking for careers in marketing and supply
chain after their MBA.”
The track also has considerable value to a student interested
in general management or strategy consulting, Shenoy
said, and provides an important skill set for budding
entrepreneurs.
“Many new ventures fail from lack of focus on the integrated
customer experience,” she said. “Some of the world’s most
successful startups found early success because of their
focus on marketing supply chain management, such as
Walmart, Zara, Apple and Amazon, and many others have
excelled because they have been able to deliver, in a unique
way, a product or service consumers want.”

SCHOOL LAUNCHES PART-TIME MASTER OF ACCOUNTING PROGRAM
The School of Business has expanded its Master
of Accounting program to include a working
professional option at the Edwards Campus in
Overland Park this fall.
The program allows professionals with accounting
undergraduate degrees to pursue their graduate degree
part-time. MAcc Director Lisa Ottinger said the Working
Professional MAcc program welcomes students with
diverse career backgrounds and allows them the flexibility
to complete their graduate degree while continuing to
work. Students attend evening classes and can start in the

fall, spring or summer. Courses at Edwards Campus will
be taught by the same faculty as the full-time program
on the Lawrence campus.
KU Edwards Campus Vice Chancellor Dave Cook said
the MAcc degree is an excellent addition to the graduate
degree offerings at the Edwards Campus.
The corporate focus of the program’s coursework nicely
complements the needs of working professionals, he said.
“This program will not only prepare professionals to fill
highly demanded jobs in the accounting field, but also
fills CPA exam eligibility.”
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MBA
students
help get
employees

BACK TO WORK

For years, a government contract
was keeping employees at
Cottonwood Inc., busy making
tie-down straps for the U.S.
military. But more recently, the
recession took its toll, dropping
work flow to 60 to 70 percent.
With 160 employees with intellectual
disabilities, Cottonwood turned to
the Kansas Impact Project (KIP) to
get their employees back to work.
“Work has always been a really
strong component of what we do at
Cottonwood,” said Peggy Wallert,
director of community relations and
development. “Work is important for
everyone, and that doesn’t mean it
would be different for someone with
a disability.”
For 30 years, Cottonwood Industries
has provided light industrial services
such as packaging, commercial
sewing, manufacturing, assembling
and warehousing to local, regional
and national clients. Through
Cottonwood Industries, the notfor-profit Cottonwood Inc., provides
employment and residential services
to people with developmental
disabilities.
As the effects of the recession started
hitting Cottonwood, it wasn’t getting
enough orders to keep employees
working at capacity. While attending
a Rotary Club meeting, Wallert heard
Dean Neeli Bendapudi speak about
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SCHOOL WELCOMES NEW RESEARCH FACULTY
Niki den Nieuwenboer
Assistant Professor of Management
Nieuwenboer joins KU this fall as an
assistant professor of management. Most
recently, she served on the faculty of the
Leavey School of Business at Santa Clara University. In
2008, she earned a doctorate in management studies from
Rotterdam School of Management at Erasmus University
in the Netherlands. Her experience in industry includes
consulting for KPMG in business ethics and fraud
prevention. Nieuwenboer has been published in Annual
Review of Psychology, Organizational Behavior and
Human Decision Processes, and Journal of Business Ethics.
Alexei Marcoux
Visiting Assistant Professor of Management

MBA students tour Lawrence-based Cottonwood Inc.

KIP, the school’s new consulting
program for first-year MBA students.

don’t have a lot of time to do that
research.”

Cottonwood’s KIP team was
challenged to develop strategies
to generate additional revenue
by bringing in new business and
expanding existing business.
Students searched for a pool of
potential clients by identifying those
similar to existing customers and
potential users of similar services.

The KIP team’s suggestion was for
Cottonwood to broaden its outreach
and marketing. By attending trade
shows and increasing interaction
with the community, Cottonwood
has already started to improve its
outlook, Wallert said.

After months of research and
strategizing, the KIP team found
that Cottonwood was doing a
lot right, but it needed to stretch
its imagination when it came to
generating leads, Wallert said.
“It was really terrific,” Wallert said of
the experience with KIP. “The people
on our team were great. They were
very interested. They were thorough.
They asked lots and lots of questions,
and they did a lot of research. When
you’re in the day-to-day throes, you

Cottonwood wasn’t the only one
to benefit from the partnership,
Wallert added. She was pleased her
organization had the opportunity
to influence business students and
show them what nonprofits can do
for society.
“We’re not just asking for help,”
she said. “We can teach them, too.
They can see what a workforce can
do. And we think it’s important for
people in the workforce to know
people with disabilities have more
ability than disability.”

Marcoux will spend two years in Lawrence as a visiting
assistant professor in the management and leadership area.
He currently serves as an associate professor of business
ethics at Loyola University in Chicago. He’s held visiting
professorships at the University of Pennsylvania’s Wharton
School and Yale Law School. Marcoux holds a doctorate in
applied philosophy from Bowling Green State University in
Ohio. His research has most recently been featured in Journal
of Social Entrepreneurship, Corporate Governance and
Business Ethics, and Stanford Encyclopedia of Philosophy.

Burcu Bolukbasi
Assistant Professor of Management
Bolukbasi also joins the school’s management and
leadership area this fall. She earned a doctorate in
industrial relations and human resource management
from the University of Illinois at Urbana-Champaign,
where her research focused on team information sharing,
transactive memory systems, collective efficacy in team
research, leadership and other management-related topics.
Peter Ping Li
Visiting Assistant Professor of Management
Li ventures to Lawrence in the fall as a visiting scholar.
Since 2010, he has served as a professor of Chinese business
studies at Copenhagen Business School in Denmark, where
he is responsible for research and teaching on management
issues within and beyond the contextual boundaries of
China. Prior to this post, he held faculty positions at
California State University Stanislaus in Turlock, California,
and University of Dubuque in Iowa, among other
universities. He holds a doctorate in international business
from George Washington University in Washington, D.C.

UNIVERSITY PROMOTIONS, ADMINISTRATIVE APPOINTMENTS
As the new academic year begins, the School of
Business welcomes new researchers, says goodbye
to retiring professors and congratulates promoted
faculty.
Jide Wintoki has been awarded tenure and promotion to
associate professor of finance.
Associate professors Vince Barker and Kissan Joseph
have been promoted to full professors.

Barker takes over as area director for management for
Ron Ash, who will step back into a non-administrative
faculty role.
Associate Dean of Academic Affairs Doug Houston retired
July 1, serving in the role since July 2011, and two new
associate deans have taken on his responsibilities. Jim
Guthrie, William and Judy Docking Professor of Business,
assumes the role of associate dean for academic affairs,
and professor Sue Scholz now serves as associate dean
of faculty development and research.
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SUPPLY CHAIN news
Supply chain program
earns top rankings
The School of Business was recently ranked No.
25 on a list of top supply chain undergraduate
programs by Gartner.
The survey studied 40 university programs from across
the country, taking into account each program’s scope,
size and industry value. Through the survey, Gartner also
found signs of improvement in education that translate
to better supply chain talent, a positive for the industry
as a whole.

Student wins scholarship
for women in supply chain
Junior Hannah Bremer was awarded the AWESOME
scholarship, which will provide her the opportunity
to go to the Council of Supply Chain Management
Professionals Conference in September 2014.
The scholarship was created by the AWESOME (Achieving
Women’s Excellence in Supply Chain Operations,
Management and Education) Initiative, which was
established in 2013 to advance women’s roles in supply
chain leadership.
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There’s good news for supply chain students, too. In
addition to average salaries being up 10 percent since
2011, the survey found that the average starting salary for
undergraduates is $53,584, and top students can command
$25,000 or more beyond that. In many cases, supply chain
graduates are accepting higher starting salaries than
finance and accounting majors, the survey found, and
placement rates are 85 to 100 percent.
The supply chain program benefits from a strong advisory
board, which includes former School of Business dean
Joe Bauman. “Supply chain management that gets
products and services to customers with low expense
and investment is a winning strategy,” he said. “KU is
educating the men and women who will lead this strategy
for their future employers.”

Roger Woody, an executive lecturer of supply chain
management and director of SCM external development,
said the conference is invaluable because of the industry
exposure it will provide. He said Bremer will be able
to meet professionals from a variety of companies and
countries and learn more about their experiences in
supply chain.
Bremer said she thought the conference would be a good
opportunity to interact with supply chain professionals.
“You learn the technical things in school, but you don’t
know the nuances unless you hear people having genuine
conversations,” Bremer said. “I’m looking forward to
acting like a fly on the wall and moving through and
hearing what they have to say.”
Bremer was nominated as KU’s candidate and then chosen
along with four other students from 10 top universities.

Alumna receives
inaugural Supply Chain
Management Award
Keiko Arai graduated from the School of Business
with a supply chain management degree several
years ago and is already turning heads in the
industry.
In August 2013, the Council of Supply Chain Management
Professionals (CSCMP) announced that Arai is one of three
recipients of the Young Professionals Emerging Leader
Award, which recognizes up-and-coming supply chain
management and logistics professionals 30 years old
and younger who contribute beyond what is required of
them and have the potential to influence the profession
in the future.
Arai works at Bell Helicopter Textron in Fort Worth, Texas,
a job she landed after attending a business school career
fair. She also participated in Textron’s two-year-long
leadership development program in integrated supply
chain management.

MBA student chosen
for supply corps
fellowship
This fall MBA student Owen Morrissey will
represent the United States Navy and KU by
participating in the Training With Industry
program.

CSCMP celebrated her achievement at its annual global
conference last fall in Denver, giving Arai exposure
to professionals around the world. In addition to the
recognition at the conference, she was featured in
CSCMP’s Supply Chain Quarterly magazine and invited
to participate as a speaker and panelist in a young
professionals session at the conference. It was the first
year the award was given, and Arai said that makes the
accomplishment a little more special.
“When it came to the selection of the recipients, there
was no one to whom we could be compared,” she said.
“Therefore, we were chosen to set the bar for future
recipients.”
Arai plans to go back to school and hopes this award will
help her get into a great MBA program. While at KU,
she was a member of the Supply Chain Management
Club. She credits the business school for giving her the
opportunity to help the club grow.
Roger Woody, SCM external development director at KU,
nominated her for the award.
“She is certainly one of the most energetic of any student
I’ve known,” Woody said, “and she has continued to
exhibit that energy in her young career.”
Arai is from Overland Park and is currently a project
lead in the Mexico strategic transitions group in global
outsourcing/procurement.

Lt. Cmdr. Morrissey has been selected for a fellowship
with FedEx in Memphis, Tennessee, where he will
spend one year learning about executive level decisionmaking and expand his professional supply and logistics
education.
Morrissey was one of four Supply Corps lieutenants
and lieutenant commanders from around the country
to be selected for the program, including representatives
from Duke University, University of Pennsylvania and
NAVSUP Fleet Logistics Center Puget Sound. After he
completes his fellowship, he will serve a three-year followon tour in one of the Supply Corps key supply chain
management assignments to apply the skills and ideas
gained from his experience.
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SEASON OF

LECTURES

The 2013-14 academic year brought a host of opportunities for students
and community members to hear from leading figures in industry,
academe and public policy, including a recent Nobel Prize recipient.

Political theorist David
Azerrad presented “The
Contested American Dream:
Reflections on Opportunity,
Prosperity and Income
Inequality” Oct. 17 as the
44th annual J.A. Vickers Sr.
and Robert F. Vickers Sr.
Memorial Lecture.
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Stanford University professor Alvin Roth, winner
of the 2012 Nobel Prize in Economics, discussed his
Nobel-winning research on market design April 1 at
the Lied Center. His talk, “Not for Sale! Repugnance
as a Constraint on Markets,” was part of the Bold
Aspirations Visitor and Lecture Series, hosted by the
School of Business and Office of the Provost.

Fortune 100 CEO of TIAA-CREF Roger Ferguson Jr.
presented “Ethics and the Financial Services Industry”
as the 2013 Walter S. Sutton Lecture Sept. 16 at KU
Edwards Campus in Overland Park. TIAA-CREF is
the leading provider of retirement financial services
in academic, research, medical and cultural fields.

Entrepreneur Bill Frezza talked millennial
innovation and an uncertain future Feb. 11 at the
Lied Center. His lecture was part of the Dean’s
Executive Lecture Series.

School of Business alumnus and Harvard Business
School professor Robert Kaplan presented the 2013
Anderson W. Chandler Lecture Sept. 9 at the Lied
Center. His topic, “What You’re Really Meant to Do,”
focused on leadership and professional development.
He graduated from KU in 1979.

Serial entrepreneur Jim McKelvey spoke to a
packed house of undergraduate students May 5
in Eaton Hall. He’s most notable for co-founding
Square Inc., a card reader that accepts payments
through mobile devices, with Twitter co-founder
Jack Dorsey. The event was hosted by the KU
schools of Business, Engineering and Journalism.

Karen Olson, founder and president of Family
Promise, a national organization dedicated to
fighting homelessness and poverty, spoke on her
journey into nonprofit work from her beginnings
in consumer goods marketing. Family Promise is a
nonsectarian network of volunteers and religious
congregations spanning 41 states and 182 affiliates,
DEAN’S REPORT 011
including Lawrence.

alumni BRIEFS
JILL DOCKING

KU MBA alumna Jill Docking
made headlines October 2013
when Lawrence Democrat Paul
Davis announced her addition to
his 2014 bid for Kansas governor.

Chris Lynch, John Dicus, Neeli Bendapudi, Don Hall Jr., Roger Davis

School honors Capitol Federal, Hallmark CEOs as

DISTINGUISHED ALUMNI
In April the business
school honored its 2014
Distinguished Alumni
Award recipients, Don
Hall Jr., president and
CEO of Hallmark
Cards, and John Dicus,
chairman, president
and CEO of Capitol
Federal Savings Bank.
They were recognized
for their dedication to
business excellence,
community service
and commitment to
the university.
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Hall earned his MBA from KU in 1983 and
has worked at Hallmark since 1971. He has
worked in multiple areas of the business
from manufacturing and sales to product
development and creative. He took over
the company’s top position in 2002 and is
the third generation of the Hall family to
lead the privately held business, which
was founded in 1910 by his grandfather,
J.C. Hall.
He is active in the Kansas City community
as a member of the MRIGlobal Board of
Trustees, KU School of Business Board
of Advisors and Greater Kansas City
Chamber of Commerce board. He is the
current chairperson of the Civic Council
of Greater Kansas City. He also serves as
a member of the Board of Trustees of the
John F. Kennedy Center for the Performing
Arts in Washington, D.C.
John Dicus earned a bachelor’s degree in
business from KU in 1983 and went on
to earn an MBA from KU in 1984. He has
worked at Capitol Federal Savings Bank

Business alumnus Bryan
Griffin was recognized last
summer by the Kansas City
Business Journal as a 2013 Chief
Financial Officer of the Year.

A long-time resident of Wichita, Docking has been an
active player in Kansas public policy, including a 1996
run for U.S. Senate.

Griffin is CFO and a member of the executive management
team for Overland Solutions Inc., a company that provides
outsourcing services for the insurance industry.

“Civil commitment and community are vital to the success
of democracy,” Docking said, “and my husband, Tom, and
I take seriously our commitments to our city and our state.”

The awards program honors the Kansas City area’s top
financial executives. Applicants were judged for their
contributions to the companies’ growth and financial
success, their roles in corporate management, strategic
involvement and community service efforts.

Since earning her MBA in 1983, Docking has spent more
than 25 years in the financial services industry and credits
her business background for guiding her political career.

since 1985, when he started as a bank
officer, working his way through the ranks
to president and COO, in 1996.

“The skills learned in the business classroom — to analyze
data and make sound decisions on policy — are critical in
both the public and private sectors,” she said.

He serves as director and trustee for
a variety of organizations, including
Stormont-Vail Healthcare, Greater
Topeka Chamber of Commerce, United
Way of Greater Topeka, Capitol Federal
Foundation, Washburn University
Endowment and KU Endowment
Association. In October 2012, Capitol
Federal Foundation pledged a $20 million
lead gift for construction of the new School
of Business building.

In 2010, Docking received the School of Business
Distinguished Alumni Award.

The School of Business established the
Distinguished Alumni Award in 1998
to honor outstanding graduates. To
date, 48 alumni have been recognized
with the award. Past recipients include
investor David Booth, entrepreneur
Philip Anschutz, former Goldman Sachs
executive Robert Kaplan, Cerner Corp.
co-founder Clifford Illig and Emprise Bank
chairman Mike Michaelis.

BRYAN GRIFFIN

CLIFF ILLIG

Cliff Illig, co-founder of Cerner Corp.,
continues building Kansas City as
a national hub for soccer. In July,
Sporting Club announced plans
to construct a $75 million National
Training and Coaching Development Center that will serve
as a home for the U.S. Soccer Federation and its national
teams. The 190-acre complex of 16 soccer fields will be located
in Kansas City, Kansas. Sporting Kansas City took home
the MLS Cup in 2013. Illig graduated from the School of
Business in 1973.

FRANK FRIEDMAN

Frank Friedman, a 1979 KU graduate, was named CEO of
Deloitte LLP, the U.S. arm of the international professional
services firm, making him responsible for more than 65,000
professionals in nearly 90 cities in India and the United
States. Friedman has served as its chief financial officer since

Griffin was one of three recipients chosen for the mediumsized company category. He helped guide OSI toward
improvements and profitability by working with his peers
and the CEO.
Since graduating from the School of Business in 1987 Griffin
has worked for Deloitte and Wells Fargo. He joined OSI
in 2004.

2011. Deloitte’s Kansas City office has 270 professional staff,
according to a survey by the Kansas City Business Journal.
Deloitte LLP had $13.9 billion in revenue last year.

THOMAS AND
SCOTT WARD

Thomas and Scott
Ward, co-presidents
of Russell Stover,
the Kansas City-based sweets market leader, sold the
company to Swiss chocolate maker Lindt. Russell Stover
generates annual sales of about $600 million according to
Forbes. The company operates four chocolate factories in
the U.S. and a chain of 35 retail outlets. According to the
company, the Valentine’s Day favorites can be found in
more than 70,000 drug stores, card and gift shops and other
outlets throughout Canada and the United States. Thomas
earned his bachelor’s degree in business from KU in 1980,
Scott in 1979.

DEAN’S REPORT 13

research BRIEFS
Research shows too
much executive turnover
hurts companies
While some companies think shaking up their top
management team will limit complacency and
improve firm performance, research by a School of
Business professor shows that’s not always true.
A new study by Jim Guthrie, who is also the school’s
new associate dean, said that although turnover in the
highest levels of management has been shown to produce
positive results for firms, too much turnover damages
the performance of the company. Sometimes, Guthrie
said, companies are too trigger-happy in removing top
management and they overestimate the positive effects
of turnover.
Much research exists about why people choose to leave
a job, most focusing on middle management, Guthrie
said, but the purpose of this research was to examine the
effects of turnover at the highest level of management.
As the most significant decision makers with the most
influence on a company, the researchers wanted to see
how companies perform after the exit of top executives.
The research, titled “Turnover at the Top: Executive Team
Departures and Firm Performance,” was published in
June in Organization Science.
“Even within management research, there is this idea out
there that top management teams get too complacent, too
committed to the status quo, and therefore shaking things
up will improve performance,” Guthrie said. “And there
is a certain extent to which that is true.”
What companies don’t always take into account, he added,
is the tacit knowledge executives have, such as social
connections, industry relationships or organizational
knowledge.

14 DEAN’S REPORT

“The implication is that turnover not only erodes
performance by depleting organizational skill banks but,
perhaps more dramatically, by altering the social structure
and fabric of an organization,” the research states.
Guthrie said companies don’t always understand the value
of a person’s firm-specific experience. Their experience
is sometimes overlooked, and there’s a predilection in
thinking that change is always a good thing.
“Certainly you need to change top executives when
they’re not performing well or skill sets are obsolete,
but I think a lot of firms take this too far,” Guthrie said.
“Companies often underestimate the value of employee
retention.”
Using data from 367 firms representing 134 industries,
researchers used a mathematical model to compare
firm performance with top management team turnover,
taking into account industry characteristics, instability,
munificence, complexity and the firm’s own performance
history. Findings show that as rates of top management
turnover increase, firm performance tends to suffer.
The ill effects of turnover at the highest level of
management are reflective of the effects studied on lower
level turnover. As turnover increases, productivity goes
down and it can also lead to insecurity in other parts of
firm, Guthrie said.
“What’s equally important is what happens to the people
left behind when a top executive leaves,” he said. “It’s
basically a cautionary tale. Don’t necessarily think that
if you’re in a volatile industry, changing people at the
top will improve things.”
The article is coauthored by Jake G. Messersmith,
University of Nebraska; Jeong-Yeon Lee, University of
Kansas; and Yong-Yeon Ji, Towson University.

“The conference addressed how to avoid another housing
bubble without choking off economic growth,” DeYoung said.

Finance professor leads
global conference
on housing crisis
As the global economy moves past the Great
Recession, scholars and policymakers are taking time
to reflect on the housing crisis in hopes of avoiding
another meltdown.
Finance professor Bob DeYoung traveled to the Federal
Reserve Bank of Dallas in November to host a global
conference on that topic.
The event, “Housing, Stability and the Macroeconomy:
International Perspectives,” brought together thought
leaders in housing markets, housing finance and the
macroeconomy, DeYoung said, including professors from
Oxford University, the Wharton School at University of
Pennsylvania, University of California, Berkeley, and
University of Chicago, among others.

Business law professor
recognized for paper
Journal of Financial Crime, an
international research journal published
in the United Kingdom, recognized John
Gergacz, KU professor of business law,
for writing one of the journal’s “Highly
Commended Papers of 2013.”

The conference also examined how the crash in housing
prices resulted in a recession, why the economies of some
countries suffered more than others, and how home
mortgage finance and bank regulation could be changed.
Keynote speakers included David Miles, a member of the
Bank of England’s Monetary Policy Committee, which sets
base level interest rates in the United Kingdom’s financial
markets, and Robert Shiller, a Yale University economist
who received a 2013 Nobel Prize in economics, known
for his early identification of the U.S. housing bubble.
Shiller created the widely used Case-Shiller home price
index for U.S. real estate markets.
DeYoung, the Capitol Federal Distinguished Professor in
Financial Markets and Institutions, was approached to
lead the conference by the Federal Reserve Bank of Dallas
and International Monetary Fund, co-sponsors of the
event. The Journal of Money, Credit and Banking, which
DeYoung co-edits, published the conference proceedings.
He serves as director of the Center for Banking Excellence,
housed in the School of Business.

Gergacz’s paper, “In-house counsel claims against a corporate
employer and access to privileged corporate communications:
An analysis and a proposal,” appeared in the journal in fall 2013.
The paper evaluates in-house legal counsel’s dual role in wrongful
discharge claims against a corporate employee and its effect on
privileged corporate communications.
“I feel very honored to have my work recognized by the Journal
of Financial Crime,” Gergacz said. “Its editorial board consists of
legal scholars from throughout the world and I am pleased that
they selected my piece for this distinction.”
Gergacz is also the author of the leading legal treatise, “AttorneyCorporate Client Privilege 3rd edition.”
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A CLEAN SWEEP FOR ACCOUNTING STUDENTS
KU students cleaned house at the ConocoPhillips Accounting
Challenge in April, taking home prizes for first, third and fourth place.

TOP
HONORS

Students were divided into teams of three, each student from a different
university, to compete in the challenge. The three winning teams included
business school students Morgan Shapiro (first), Kara Notvedt (third) and
Adam Baker (fourth). Notvedt attributes her success to vital skills she learned
from KU courses and professors.

Management
scholars earn

Two researchers at the University of Kansas School of
Business earned top honors last fall at the Academy
of Management annual meeting.
Assistant professors Minyoung Kim and Kristie Rogers
won best paper awards for their individual research. Kim
won the Barry M. Richman Best Dissertation Award from
the international management division. His research in
international business discussed barriers to imitation.
“This study extends traditional views and shows that
international business can help a firm not only create
but also sustain its competitive advantage by limiting
or preventing imitation from competitors,” he said. “The
research findings suggest that if managers have a clear
understanding of these two aspects of international
business, they can gain more from their investments by
simultaneously increasing the size of the pie and their
slice of it.”
Colleague Kristie Rogers won the best paper award from
the management and organization cognition division, and
she was a top-three finalist for the William H. Newman
Award for the academy-wide best paper based on a
dissertation.
Rogers’ research explored respect. She observed and
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“I felt prepared going into the case competition because the accounting program
and business school at KU hold their students to a higher standard,” Notvedt said.
Both Notvedt and Morgan Shapiro strongly encourage KU students to seize
opportunities like the accounting challenge. It’s important for students to
network early on in their careers and it will end up paying off, Shapiro said.
interviewed female prison inmates in Arizona who were
employed by a business-to-business marketing company.
“Some of them have never worked even a remotely
professional job before,” Rogers said. She saw the way
this company was able to change these women’s lives.
“The neat thing was that feeling valued and receiving
this respect changed the way that they saw themselves.
So it helped them feel validated not only in their social
identities as part of the company but also in their personal
identities that ‘I am a competent woman and I am a
professional person.’ And this allowed for them to get
comfortable in a way that they created a new identity
for themselves.”
Ron Ash, KU management area director, said the awards
are good indicators of future success for Kim and Rogers.
“They’re very new in the program, but these are very good
indicators that they are going to be top-notch researchers,
so we’re very pleased with their success,” he said. “These
research products have been judged by their peers as
being of very high quality,” Ash said, “so they are very
likely to be published in tier-one journals.”
The Academy of Management is the primary academic
organization for management faculty. Its 2013 meeting
was Aug. 9-13 in Orlando, Florida.

“I gained more confidence talking with people that held powerful positions
within a company,” Shapiro said. “Not only did I get to network with the
employees of ConocoPhillips, but I also had a lot of fun at their offices.”

SCHOOL RAMPS UP EXECUTIVE EDUCATION OFFERINGS
The School of Business has begun revamping its
executive education program to increase outreach
and develop more educational opportunities —
a move that benefits the business school and
university as a whole.
Dave Byrd-Stadler, formerly the director of employer relations
and MBA Career Services, is stepping in to oversee the
overhaul of the executive education program.
“It’s important for us to have a strong executive education
program because it enhances the opportunities for faculty
and increases engagement with the business community,”
Byrd-Stadler said.

The school currently has two long-running executive
education programs, including one with the American
Business Women’s Association national conference. Previously,
the program didn’t have an employee assigned to manage
it full-time, and the extra attention will help expand its
reach, Byrd-Stadler said. The new outreach initiative will
aim to attract more companies, nonprofits and individual
professionals in the area and across the country.
The school will offer both open enrollment programs and
customized programs.
“Customized programs are great for the school because it
really allows faculty to engage with organizations,” ByrdStadler said, “and the organizations get a program that’s
tailored to their needs.”
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QuikTrip CEO talks

COMPANY CULTURE
Convenience stores aren’t
a glamorous business, but
QuikTrip CEO Chet Cadieux
has made his company a desirable
place to be by creating a culture
centered on its most important
resource: the employees.
“I want to focus on the culture
because that’s what makes us who
we are,” Cadieux said at a School of
Business talk at the Lied Center in
January. With about 800 students,
faculty, staff and community
members in the audience, Cadieux
shared what makes QuikTrip a
company routinely ranked one of
the best companies to work for by
Forbes magazine.

Cadieux , who started working at
QuikTrip at age 16, is in charge of
the company’s 685 stores and 14,000
employees. With $11 billion in sales
annually, Quiktrip is currently
ranked No. 30 on Forbes magazine’s
largest privately held companies.
Founded by his father in 1958,
Q u i k Tr i p ’ s s u c c e s s re l i e s o n
recruiting and retaining the best
of the best, Cadieux said. With an
average starting salary of $40,000,
the company is picky when it hires
and has a clear vision of who will fit
the company’s values. Employees
either love working at QuikTrip or
hate it, Cadieux added, but with a 15
to 16 percent turnover rate, almost all
within the first three months, most
people seem to love it.

“The reason we do what we do is to provide an opportunity for
our employees to be successful,” Cadieux said. “The single most
important resources for a company are its people.”
Dean Neeli Bendapudi and her
husband, senior lecturer Venkat, are
well-versed in all things QuikTrip
as they published a paper on the
company’s business culture and
strategy in the Harvard Business
Review.

“The reason we do what we do is
to provide an opportunity for our
employees to be successful,” he said.
“The single most important resources
for a company are its people.”

SCHOOL ROLLS OUT NEW

MBA CERTIFICATE PROGRAM
The MBA program will introduce its new graduate certificates this fall,
offering eight areas of in-depth specialization and a business foundations
certificate.
The certificates, taught at the Edwards Campus in Overland Park, will allow
students to earn credit-bearing graduate coursework in management education.
When completed, a certificate provides official recognition on a transcript and
resume.
“Certificates demonstrate to employers your competency in specific areas of
management,” said Dee Steinle, administrative director of masters programs.
As a relatively new concept in higher education, certificates appeal to a diverse
audience for a number of reasons.
“Someone who has an MBA may want to update their skills in a different area of
specialization,” Steinle said. “For someone else, it may be that they need a piece
of management knowledge rather than a full degree program.”
Students without a business education are welcome to the certificate program,
but they may need to complete a couple of prerequisite courses. Certificates are
designed to be taken as a stand-alone study but can also work in tandem with
the curriculum for students already in the Working Professional MBA program.
The Edwards Campus will offer the following certificates: Foundations of Business,
Business Analytics, Human Resource Management, International Business
Management, Investments, Marketing, Strategic Management, Supply Chain
Management and Valuation.
The Foundations of Business certificate comprises the first five courses of the
Working Professional MBA, making it an easy transition into the full graduate
program. Additionally, if students complete a certificate before they have an MBA,
all of their courses from the certificate will transfer and count toward an MBA if
they decide to pursue the full degree.
More information about certificates is available at MBAcert.ku.edu.
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A BUSTLING YEAR FOR THE NEW BUILDING
With funding secured for
the new School of Business
building, efforts turned to
nailing down the design in
2013-14.
In April, nine months after its
initial visioning session, the team
tasked with creating a new home
for the school finalized architecture
and design plans. The four-story,
155,000-square-foot building will
be the largest facility at KU to be
funded through private support.
The building, which will cost $65.7
million, will open its doors for
classes in fall 2016.
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“This new space will foster
partnerships between industry and
academe,” Dean Neeli Bendapudi
said. “There will be a buzz to it, a
sense of business being done in real
time. Our team has come up with
a space for true interaction and
innovation.”
The structure is built on two wings,
north and south, joined by a central
atrium. Nineteen classrooms and 202
offices will feature state-of-the-art
multimedia, including in 350- and
125-seat auditoria, and labs and
spaces to enable flexible, studentcentered learning and research.

“The new school is designed to
be a destination point,” said Jim
Guthrie, associate dean of academic
affairs and co-chair of the building
committee. “It honors KU’s rich
architectural history while pushing
us toward more student-oriented
teaching methods. The new building
will support our aspirations and our
mission of teaching and knowledge
creation.”

will feature ample natural lights and views,
sustainable roofs and materials.

Located on Naismith Drive and
across from Allen Fieldhouse, the
School of Business will form a new
southern gateway to the KU campus,
said Dave Broz, principal architect
and KU alumnus. The building

Undergraduate students will have convenient
access to academic advising and career services,
located on the first floor off the central atrium. The
new undergraduate hub includes 12 interview
rooms for industry meetings and professional
development, and the business school’s current
student help area will be expanded to include six
breakout rooms for team projects and individual
coaching.

The building is designed to focus on the student
experience by creating a welcoming space to
learn, Guthrie added.
“We want students to feel comfortable sticking
around, working and socializing,” Guthrie said,
“and we don’t want them to feel like they have
to disappear after their classes.”

“This new space will foster partnerships
between industry and academe,” Dean
Neeli Bendapudi said. “There will be a
buzz to it, a sense of business being
done in real time. Our team has come
up with a space for true interaction and
innovation.”

DEAN’S REPORT 21

“This new facility will have a lasting impact on the state’s
economy, as KU and its business school play a vital role in
preparing and educating future Kansas business leaders,” said
Gov. Brownback.
The school will house an expansive,
transparent space for centers in
entrepreneurship, international
business and business communication,
and a number of other research-based
centers.
During the planning process, the
architecture team led benchmarking
trips to corporate spaces, incubators
and business schools in Dallas,
Chicago and Kansas City, among
other locations, taking inspiration
from Deloitte University, University
of Chicago’s Booth School of
Business and Cerner Corporation’s
headquarters.
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Hired in July 2013, Gensler, a
Chicago-based global architecture,
design and planning firm, where
Broz is based, served as the project’s
design architect, with Gastinger
Walker Harden + BeeTriplett Buck
(GWH+BTB), of Kansas City, Mo.,
as its local partner.
The School of Business also
announced the name of its new
building this year as Capitol Federal
Hall. Capitol Federal Foundation’s
$20 million lead gift is the largest
gift ever committed to the School of
Business and the largest single gift
ever given by the foundation. The

donation is also one of the largest
gifts contributed to Far Above: The
Campaign for Kansas.
To kick off the year, the school
held a groundbreaking ceremony
at the Lied Center with Gov. Sam
Brownback, alumni, donors and
community members. KU leaders
and major donors joined the
governor and Bendapudi on stage,
which was built as a reproduction of
the iconic New York Stock Exchange
balcony.
“It is truly a great day to be a
Jayhawk,” Bendapudi said at the
ceremony. “It was my mission, in
returning to KU, to bring this new
building project to reality. We gather
today because of the truly moving
support of our alumni and friends,
our benefactors who made this
happen.”

Bendapudi thanked all donors and supporters of
the project, whether they “gave $20 or $20 million.”
“This new facility will have a lasting impact on
the state’s economy, as KU and its business school
play a vital role in preparing and educating future
Kansas business leaders,” said Gov. Brownback
at the ceremony. “The new building reinforces
my vision of driving economic growth in Kansas
through entrepreneurship and innovation — and
this new building will give KU’s business programs
the resources to do so.”
After relocating the tennis courts that previously
sat on the new building site, construction on the
building began in July.
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Professor’s phone call provided

PIVOTAL MOMENT
FOR KU STUDENT

INTERROGATOR SPEAKS ON PATH TO

SADDAM HUSSEIN’S CAPTURE
A packed auditorium warmly
welcomed Eric Maddox this
spring as the 45th lecturer
of the J.A. Vickers Sr. and
Robert F. Vickers Sr. Memorial
Lecture series.
Maddox, an interrogator for U.S.
Department of Defense, is considered
“the mastermind” behind the capture
of war criminal Saddam Hussein.
His lecture, “Finding Saddam,” kept
people on the edge of their seats
while he told his story.
Before Maddox’s famed search, he
worked as a Chinese linguist in Los
Angeles and followed the 2003 Iraq
war on television with the rest of
America. When he was called to
Baghdad to join the force to find
Hussein, he had never actually
conducted an interrogation.

After his first interrogation, a ripple
effect launched and led him to more
valued members of the puzzle that
would reveal Hussein’s location. His
one-day mission turned into months
of 16-hour interrogations, little
sleep and relentless determination.
He discovered the traditional
interrogation methods he was taught
were unsuccessful, which inspired
him to find and create his own style
of interrogating.
“I realized I wasn’t getting anywhere
by implementing my training on the
civilian prisoners,” Maddox said.
“So I decided I would bring in a
prisoner and see how long I could
keep him talking. Once I stopped
accusing him of stuff, they’d start
talking intelligence.”
Thousands of interrogations, dozens
of failed raids and constant pushback from superiors grew heavy on

“How to sift through truth and lies is like sitting with a customer,”
Maddox said. “It’s a negotiation.”
“I was told to interrogate (a man)…
without ever having interrogated
anyone before,” Maddox said. “We
were in this six by six room with
wooden windows, a chair for the
prisoner, one for me and one for my
translator. They lifted the hood off
of him—I froze and asked ‘So what
brings you in today?’”

24 DEAN’S REPORT

Maddox’s shoulders, but it did not
keep him from seeing all his hard
work through. It was on Dec. 13, 2003
that they finally captured his “ace of
spades,” Hussein in the same city
he predicted he’d be. Maddox’s
i n t e r ro g a t i o n s p ro d u c e d
intelligence that successfully
led to the historic day.

After sharing his story, he accepted
questions from the audience.
People asked a wide variety of
questions ranging from, what role
Chinese plays in his career to how
he’d adapt his interrogations to
different cultures. It was one of the
last questions that clearly defined
the lecture’s application to business.
“How to sift through truth and lies is
like sitting with a customer,” Maddox
said. “It’s a negotiation. When I teach
interrogation, the fundamental
principle for an interrogation is — if
you identify the needs of the prisoner,
and address their needs, they’ll
address your needs.”

Bill Plybon

As a junior at KU, an unexpected phone call from a
professor put Bill Plybon back on track to major in
accounting. More than three decades later, Plybon
and his wife, Suzanne, have made a $100,000
gift to create the Allen Ford Tax Fellow fund in
honor of Allen Ford, the Larry D. Horner/KPMG
Peat Marwick Teaching Professor of Professional
Accounting.
The Plybons live in Atlanta, Ga., where Bill is vice
president, secretary and deputy general counsel for
Coca-Cola Enterprises. He earned a bachelor’s degree
in accounting from KU in 1982, and a law degree from
Emory University School of Law in 1986.
Plybon changed his major from accounting to general
business after working through Ford’s difficult
intermediate accounting course. He planned to apply
to law school and knew he needed a high undergraduate
GPA. When Ford learned of Plybon’s change in majors,
he tracked him down at his fraternity house. “He said,
‘I heard you dropped out of accounting, and I wanted
to tell you that’s a mistake. I think you should stay in
accounting, you can do it, and it will be good for your
career,’” Plybon said.
At Ford’s urging, Plybon returned to his original major
and to his longtime plan of following not only in his
father’s footsteps, but also his grandfather’s — his father
was an accountant; his grandfather an attorney.

Allen Ford

Since 2004, Plybon has worked for Coca-Cola Enterprises,
where in 2010, he was part of the team that negotiated
the $14 billion sale of its North American bottling
territories to the Coca-Cola Company. Before joining
Coca-Cola Enterprises, he was a partner in the Trial and
Appellate Practice Group at the law firm of Alston &
Bird in Atlanta, where he helped lead the investigation
of Enron Corporation.
“So much of what I’ve done in my career, I can trace
back to that moment when Allen Ford called me, and I
decided to go back to accounting,” said Plybon. “It was
completely pivotal.”
Plybon credits his KU professors for the knowledge they
instilled in him.
“That’s how knowledge comes to you, through the
professors,” said Plybon. “They teach the literal
accounting — the debits and credits — but they also
teach about becoming a professional — and that makes
all the difference.”
“I am overwhelmed by Bill and Suzanne’s generosity
and flattered that Bill gives credit to me for contributing
to his success,” Allen Ford said. “A phone call to a good
student seems like a rather insignificant event, although
there is a message for all professors that we have the
opportunity to make significant contributions — in and
out of the classroom. The intangible income generated
for the professor is both awesome and non-taxable.”

DEAN’S REPORT 25

NEW RESEARCH CENTERS GROW SCHOOL’S

INTERNATIONAL BUSINESS INSTITUTE GETS NEW NAME
Beginning this fall, the Institute for International Business will become
the Center for Global Business Studies, turning its emphasis to student
experience for greater global business competence.
To prepare students for an increasingly complex marketplace, the center will provide
students the opportunities to be globally workforce ready when they graduate. Additionally,
the new building will have dedicated space to international programs.

INDUSTRY FOOTPRINT
As the business school awaits new physical facilities, it turns to the creation of new centers of research to
strengthen its ties with industry through strategic partnerships.
“By connecting the knowledge creation taking place among our faculty with legitimate challenges
facing our corporate partners, we’re able to further the school’s goals while benefiting businesses,”
said Julie Murray, who leads corporate partnerships for the school.

“The move to the new building may be a good time for a new branding of international
programs in the school,” said John Hedeman, director of student international experiences.

Over the last year, the school has worked with industry leaders to create four new centers of research,
giving the opportunity for businesses to be fully engaged in knowledge creation through financial,
research and student placement support.

The center has three significant areas of focus: students, faculty and corporate partners. Hedeman will lead efforts for students,
Professor Tailan Chi will lead efforts with faculty and Professor Melissa Birch will lead efforts related to corporate partners.

Contact Julie Murray at jnmurray@ku.edu to learn more about partnership opportunities.

CENTER FOR BUSINESS ANALYTICS RESEARCH

PROGRAM WILL HELP STUDENTS ACHIEVE ENTREPRENEURIAL SUCCESS
In the spring, a new student-business accelerator called KU Catalyst
began offering work space, mentoring and access to capital for
budding student entrepreneurs.

E. LaVerne Epp, executive chairman
of the Bioscience and Technology
Business Center (BTBC), said KU
Catalyst is a joint venture between
BTBC and the School of Business. The
program is operating from the newly
expanded wing of the BTBC building,
located on west campus, until KU
Catalyst’s home in the new School of
Business building is finished in 2016.
“If a student has an idea for a
company, we will provide space for
that student to help germinate that
company and germinate that idea,”
Epp said. “Our interest is to help the
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students create the company, help the
company get going and then keep the
company in Kansas.”
Epp said that previous to the KU
Catalyst, the BTBC already enjoyed
a good working relationship with the
Center for Entrepreneurship partly
because they are both interested in
the same thing: creating business.
Until now, the university hadn’t
provided the resources for students
to turn a business idea into a
successful startup.
Lei Shi, a doctoral candidate in
electrical engineering, is part of a

project that is developing a radar
system for small, unmanned aerial
vehicles (UAV), more commonly
known as drones. Shi plans to take
an entrepreneurship course and
create a business plan. After that, he
hopes for more assistance through
the KU Catalyst.
“I’ve been an engineer-in-training
all my life,” Shi said. “All of this
entrepreneurship stuff is brand new
to me. The KU Catalyst and all the
support it offers will be extremely
useful. About a year ago this was
just an idea in my head. With the
addition of the KU Catalyst and
entrepreneurial program, it looks like
we’re going to at least take a stab at
it, instead of just dreaming.”

Director
Prakash Shenoy

Its mission is to advance the science
and practice of business analytics by
bringing together corporate executives,
faculty and students to promote
research, outreach and teaching in the
areas of business analytics.

CENTER FOR INTEGRATED CUSTOMER EXPERIENCE

Research Director
Kissan Joseph

All KU students are welcome to apply
to the KU Catalyst program.
Academic Director
Alan Halfen

This center focuses on critical thinking
skills and rigorous problem formulation
methodologies related to the customer
experience. The areas of research
include the analysis of marketing and
distribution effectiveness, consumer
behavior patterns, customer satisfaction,
customer lifetime value and operational
effectiveness. The center mission is
to enhance a company’s insight and
understanding of consumer behavior
and purchasing patterns.

CENTER FOR LEADERSHIP IN BUSINESS AND SOCIETY

Director
Laura Poppo

This center is related to the management,
ethics and economics of business and
how business relates to society as a
whole. All executive education and
professional training services offered by
the business school will be developed
and promoted through this center.

CENTER FOR GLOBAL BUSINESS STUDIES

Research Director
Tailan Chi

This center coordinates and supports
the internationalization of students
and faculty while guiding the school’s
strategy for international initiatives,
curriculum and policies. Melissa Birch
and John Hedeman will collaborate with
Tailan Chi on this center’s projects.

COMING SOON

The school is developing a new
research center for supply chain management.
Stay tuned for more information.
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Social
ENTREPRENEURSHIP
KU celebrates
Global Entrepreneurship Week
through different lens

Each November since 2008, Global Entrepreneurship Week has
been celebrated internationally to encourage and inspire innovation.
This year, the School of Business celebrated the week with a focus
on social entrepreneurship.
“We continue to see an increasing interest in social entrepreneurship from
students,” said Charlotte Tritch, associate director of entrepreneurship
programs and the event coordinator.
The daylong celebration, titled “Strengthening Communities and Growing
Economies through Entrepreneurship,” was kicked off with a student
competition. Teams of KU students presented their ideas for ways to
promote economic growth in Wyandotte County, specifically Kansas
City, Kansas.
The event included a panel on social entrepreneurship, moderated by KU
alumna and chief executive of Silicon Prairie News, Regan Carrizales.
Panelists included Jeremy Farmer, Lawrence city commissioner and
chief executive of Douglas County food bank Just Food; Wyandotte
County Commissioner Ann Brandau-Murguia; entrepreneur and KU
alumnus Munro Richardson; Andrew Stanley, KU alumnus and founder
of VolunteerMark; and John Gordon Jr., executive director of Kansas City
nonprofit Boys Grow.

“Global Entrepreneurship Week is a perfect platform to
expose students from across campus to the concept of
social entrepreneurship and shows how students can
use entrepreneurial thinking to solve today’s social
challenges.”

The day ended with comments by U.S. Sen. Jerry Moran on the role of
public policy in promoting entrepreneurship. Moran, a longtime advocate
of entrepreneurship and innovation as a path to economic prosperity,
returned to KU for the second year in a row to help the business school
celebrate Global Entrepreneurship Week.
With more than 130 participating countries, the global event has become
the world’s largest celebration of innovators and job creators who bring
ideas to life, drive economic growth and expand human welfare.
“Global Entrepreneurship Week is a perfect platform to expose students
from across campus to the concept of social entrepreneurship and shows
how students can use entrepreneurial thinking to solve today’s social
challenges,” Tritch said.
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Students get
inside look at

KC STARTUP SCENE

The fall semester marked the first ever Silicon
Prairie News startup job crawl in Kansas City,
sponsored by the School of Business.
The job crawl allowed Kansas City-area university
students to network with entrepreneurs and learn more
about the startup community. Startups and organizations
involved in the crawl used it as an opportunity to involve
students in the startup community.
Foster Casterline, a May 2014 KU information systems
graduate and primary organizer of the crawl, worked
with the startup community and said he believes students
can get a competitive advantage by working for a startup
during their college career.
“There’s a lot more pressure on you, and you’re going to
have to work a lot harder,” he said, “but you’re going to
learn so much more about it and how to run a company.”
Brittany Mascio, event coordinator at Silicon Prairie News,
said the organization wants to partner with universities
to spread the word about the startup community and
inform students of opportunities. She said events like the
job crawl allow students to see a range of career options.
“It opens their eyes to other options they might not have
been aware of,” she said.
Students arrived first at EyeVerify, a member of the Kansas
City Startup Village. The village is a community of 25
startups, founded to provide support for entrepreneurs
after the introduction of Google Fiber.
Students heard from several founders of KCSV startups
including Jeff Rohr, CEO and founder of SquareOffs.
During a debate with a friend, Rohr recognized the need
for a platform that allows people to discuss and share
differing viewpoints. The realization inspired him to
found SquareOffs, a debate forum that can be housed in
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publishers’ websites similar to a YouTube video.
Participants also toured BetaBlox, which serves as an
incubator for startups, assisting them with law and tax
issues. BetaBlox presented its current projects to students
and told them about the type of employee they are looking
for.
The job crawl ended at the Kauffman Foundation, where
students were able to network with startups that are
hiring.
Nate Olson of the Kauffman Foundation founded the One
Million Cups program, which allows entrepreneurs to
present their ideas to an audience and receive feedback.
He encourages more students to attend the event as a
way to be involved in the startup community, because
he wants to keep talent local.
“Our interest is keeping talent in the region and
getting smart people to start companies and to work in
companies,” he said.

LEARNING
THE CODE
Information systems students
establish digital agency

Stephanie Spicer

Responding to increased student interest in
coding, web design and development, a group
of business students decided to create their own
experiential learning opportunity by starting
their own digital agency.

students. One of the group’s long-term goals is to attract
students from all majors and backgrounds, Spicer said.

“It was an opportunity that was there that we just took
advantage of,” said Foster Casterline, one of the group’s
founders. “We had the resources, we had the team of
people already in place who were interested in this kind
of thing.”

While the group has mainly focused on web design and
development in its early projects, it hopes to expand into
other kinds of digital development and design, Casterline
said. Diversifying the team to include students in graphic
design, journalism and other areas of study will not only
expand the company’s opportunities, it will provide many
new perspectives for students, he added.

Coral started in February and has already completed
five projects for area businesses, startups and even the
School of Business.
“I think a lot of students are interested in coding, but it’s
hard to get experience,” said Stephanie Spicer, another
founder of Coral.
Most of the students in the group don’t plan to be
developers full-time, Casterline added, but it’s important
to have experience working with code because many
professionals will encounter it at some point in their
careers. Additionally, working with real customers and
deadlines is a more beneficial learning experience than
something like a web tutorial, he added.
The group has about 10 members who are mostly business
school students, but there are also a few engineering

“We’re definitely looking to expand,” she said. “That’s
one thing we thought would be cool for Coral to do, is to
bridge the gap between the different schools. On campus
there’s not a whole lot of collaboration like this.”

“They can learn from students they don’t currently have
the opportunity to learn from,” he said.
Although Casterline graduated in the spring, he’ll
continue to help with strategic planning for the group.
Spicer, a senior in information systems, said the group’s
next big task is finding a way to keep it sustainable. The
first semester in business was a pilot period, but now they
need to structure their company, create job descriptions
and find the most efficient ways to handle workflow.
“We want students to feel like it’s their business,”
Casterline added.

For more information about Coral,
visit builtbycoral.com.
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A JAYHAWK,
AFourth-generation
CATTLEMAN
rancher
builds on family’s brand

To the west, you can eye Pike’s Peak off in the
distance from Bob Cage’s cattle ranch in the prairie
lands of eastern Colorado. This 37,000-acre piece of
land is one of four ranches in Colorado and Texas,
all owned and operated by the extended Cage family.
Currently, his ranch holds nearly 900 cows and 40 bulls.
Cage’s pasture near Wild Horse, Colorado, was first
purchased by his grandfather in 1950 in a “handshake deal”
with the Kemper family of Kansas City and UMB Bank fame.
It’s a family connection that ultimately played a role in
helping Cage decide on a university.
“I just knew that I’d go to school in the Pacific Northwest,” he
says. He recalls touring Lewis and Clark and the University
of Oregon among other schools in the region.
Ultimately, the University of Kansas won his heart.
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In 1999 he graduated with a bachelor’s degree in business
administration and quickly accepted a position in commercial
lending in Kansas City.

“He was such an outgoing, funny, personable person,” Cage
says, who took courses from Morrow in small business
management and entrepreneurship.

While moving up the corporate ladder, he soon realized that
banking was not an industry in which he planned to stay.

He says Morrow used his own businesses as live case studies
in the classroom, illustrating skills like how to effectively
negotiate with a banker and how to deal with real cash
flow issues.

A few years later, he applied for a loan and took control of
Cage Ranch, becoming a fourth generation cattleman.

The main worry that keeps him up at night is rain, an
increasingly rare commodity in his part of the country.
“You’ve heard of the ‘million-dollar rain’ and there’s a lot
of truth to that sentiment.” One recent snow, in early May,
made the difference in what he calls some of the greenest
land he’d seen in years.
Cage has been able to leverage his ranch’s strong reputation in
agriculture to sustain the success of his father and grandfather,
all while diversifying the ranch’s portfolio.

BUSINESS SCHOOL MEMORIES
Cage has a three-ring binder full of papers from his human
resource management class, taught by Ron Ash. He reflects
on those notes every time he makes a hiring decision, he says.

A CAREER CHANGE
“I can’t remember the last time I bought a tie,” he says with a
laugh. As a cattle rancher in eastern Colorado, Cage realizes
his vision of success is a departure from the typical Jayhawk
in business.

“He’s one of those guys I think about fondly,” Cage says,
“though there’s no way he’d ever remember me.”

Ask him how he identifies his current career and the answer
is surprising.

Cage takes great pride in his work but views the ranch as
something bigger than his property and livelihood.

Cage considers lecturer Jeff Morrow his most influential
instructor at the university, noting Morrow’s many successful
business ventures, including Yello Sub, once right off campus,
where The Oread Hotel now stands.

“My number one job is caring for the grass, the land,” he
says. He considers his relationship with the land a symbiotic
one. His success as a cattle rancher relies in large part on the
condition of the prairie.

“This isn’t mine,” he says, “it’s just my turn to do it.”

He’s in the early stages of extending the Cage Ranch brand
into retail, including a line of pet products.

Cage resides in Parker, Colorado, with his wife, Christi (a
fellow 1999 KU graduate), and their two daughters, Addison
and Bronwyn, both 8.
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(LEFT)
A tour guide at the Knesset
Building (Israeli Parliament)
demonstrates how a
committee room operates
and explains how committees
function in the Israeli system
of government.

(BELOW)
Students learn about
Shabbat traditions
in the Old City of
Jerusalem.

Entrepreneurship director receives

KANSAS
SERVICE AWARD

S T U DY A B R OA D

IS R AEL
About 20 students participated in the school’s
inaugural study abroad trip to Israel in January.
The school teamed up with Technion - Israel
Institute of Technology for the two-week
program focused on entrepreneurship,
innovation and technology. Students visited
startups, met with business leaders and
learned about the area’s culture and history
along the way.

(LEFT)
Students pose for a
group shot.

(RIGHT)
Students tour a moshav, a
cooperative community,
in the Negev Desert that
operates a program called
The Salad Trail, where people
can learn about growing
produce in the desert.

The man tasked
with growing the
Kansas economy
through School of
Business innovation
was honored with a
service award this
spring.
Wally Meyer, director of entrepreneurship programs,
was a recipient of the 2014 Steeples Service to Kansans
Award.

(BELOW)
From left: Erick Heiman,
Anna Fitchett, Geoff
Breedlove, Zach Watchous,
Jake Jabben (front)
float around during an
unscheduled stop at the
Dead Sea on the way to
Jerusalem.
(RIGHT)
Abby Knapp and
Jordan Hildenbrand
take a camel ride on
the Mount of Olives,
overlooking Jerusalem
and the
Mound/
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Dome of the Rock.

(ABOVE)
Students meet with
local Tel Aviv and
Boston-based venture
capitalists to discuss
student-written
business plans.

According to an announcement by Danny Anderson,
dean of the College of Liberal Arts & Sciences, this
annual award was endowed in 1998 by Don and
Tammy Steeples to honor Don’s parents, Wally and
Marie Steeples.
The accolade recognizes faculty who provide
significant service to the people of Kansas as a
purposeful extension of their teaching and research.
RedTire, a KU entrepreneurship program that pairs
retiring small business owners with successors,
finalized two matches this spring.
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program helps both parties navigate the transaction and
provides business counseling as new owners grow the
business and create jobs.

Julie Ebert and Casey Thomas

RedTire provided not only an introduction
to a willing buyer, but also gave Thomas a
structure to begin negotiations, he said.
FOR JUNCTION CITY VETERINARIAN, RETIREMENT ARRIVED VIA

As retirement loomed, Casey Thomas knew he would
eventually have to sell his animal hospital of more than 30
years. He spent seven years preparing to sell his business
without an inkling of who would actually buy the Junction
City veterinary practice.

After months of due diligence and negotiations, RedTire
brokered its first official match, February 2014, closing
the sale of Flint Hills Veterinary Hospital to Julie Ebert,
Kansas State University alumna and fellow doctor of
veterinary medicine.
“Vets are well-trained in medicine and surgery and, to a
certain extent, business management,” Thomas said, “but
most of us rarely sell a practice until we’re ready to retire.”
RedTire provided not only an introduction to a willing
buyer, but also gave Thomas a structure to begin negotiations, he said.
The Redefining Retirement program, known as RedTire,
matches graduates of Kansas Regents institutions with
business owners who are looking for a successor. The
initiative, operated by the KU School of Business and
its Center for Entrepreneurship, focuses on small- and
medium-sized businesses in rural Kansas.

“We are overjoyed by the completion of RedTire’s inaugural transaction,” said Wally Meyer, director of KU’s
entrepreneurship programs. “Flint Hills Veterinary Hospital provides an essential service to the Junction City and
Manhattan communities and we’re thrilled to provide
support for these veterinarians so they can realize their
respective goals of retirement and business ownership.”
KU partnered with the College of Veterinary Medicine at
Kansas State University to raise awareness about RedTire
among small business owners around the state.
“We’re proud of the exemplary performance of both
veterinarians since their graduation from Kansas State,”
said Ralph Richardson, dean of Kansas State University’s
College of Veterinary Medicine. “And we’re pleased to
work cooperatively with the RedTire program and KU
to assure a successful outcome.”
Thomas said RedTire played a critical role in making the
transaction happen. “RedTire took us from a place where
we didn’t know each other, didn’t know much about the
sale, to where we were ready to make the agreement formal,” Thomas said. “I truly believe that, without RedTire,
this deal would have never happened.”
“As a public institution, we are committed to the growth
of Kansas,” said Neeli Bendapudi, dean of the KU School
of Business. “As a business school, we are proud to find
private sector solutions to social challenges. RedTire
typifies entrepreneurship in action.”

They updated equipment and technology, modernized procedures
and capabilities, all in preparation for a unknown successor.

“You hope that when you nurture a business for 30 years,
you’ll find a successor who will come in and provide
clients the level of care that they’re used to, and I’m sure
Dr. Ebert will do that,” Thomas said.

RedTire is currently assisting 20 business owners as they
seek new ownership to preserve their businesses in communities across Kansas. The program is a free service
and is financed by the KU School of Business and a grant
from the Economic Development Administration. Since
launching in 2012, RedTire has been called a “national
model” for addressing rural small business succession
planning by Forbes.com.

But Thomas didn’t make his desire to retire known until he
received a post card from the RedTire Program. “It was exactly
what we were looking for — exactly what we needed at the
right time,” he said.

RedTire addresses a major challenge for small businesses
in rural America by matching businesses needing replacement management with qualified candidates. The

Thomas has simple advice to other small business owners looking to RedTire for succession planning: “Build a
healthy practice and you’ll have a healthy sale.”

“My wife and I knew we were entering the latter days of my
practice,” Thomas said, “and we knew we wanted to keep the
business strong until we sold it.”
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BIG 12

CASE COMPETITION
COMES TO

Lawrence

SCHOOL OF BUSINESS MAKES RANK ON

BEST FOR VETS LIST
The School of Business was ranked No. 25 on the
Best for Vets: Business Schools 2014 list.
Military Times releases the annual list of the top colleges,
business schools, employers and other organizations
for veterans. To determine the ranking, Military Times
released a survey and analyzed answers from the colleges
and universities that responded.
The ranking considers schools’ resources, tuition,
programs and GMAT scores, among other factors.
Military Times also released a list of the best universities
for veterans in the fall, and KU as a whole ranked No.
23 on the list.
The School of Business and the University of Kansas
have created programs and support for veterans and
reserve and active duty soldiers including the MBA with
a concentration in petroleum management and the Master
of Science in Business Supply Chain Management and
Logistics, as well as other non-academic programs and
services.
Dee Steinle, administrative director of masters programs,
said a variety of university and business school programs
were factored into the ranking, but one of the most
important was the MBA program.
“In particular, there was a point of interest on the MBA
program because I think it’s a very familiar commodity
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across schools,” Steinle said. “While I think all of our
programs played into it, the MBA was probably the most
recognizable program that they circled back to.”
The business school provides a variety of programs
tailored to the needs of veteran and current military
students. Steinle said the MBA with a concentration in
petroleum management is particularly beneficial to Navy
officers who are looking for new skills.

Case competition panel of judges

The School of Business hosted the Big 12 Case Competition in Lawrence
this spring for the first time since it began eight years ago.

Greg Freix, director of the Master of Science in Business
Supply Chain Management and Logistics, said while
both the business school and the university have strong
programs for veterans, they’re working on initiatives to
further improve services for veterans. One such initiative
is a veteran legal services center, which would be run
through the School of Law in Green Hall. Law students,
supervised by faculty, will assist veterans with legal issues
surrounding veteran’s benefits claims.

During the three-day event, MBA
students from nine conference
universities competed to solve
a business problem proposed
by Kansas City-based Sporting
Innovations. The competition
tested MBA students on the core
competencies of management
including teamwork, leadership,
problem solving and presentation
skills, said Catherine Shenoy,
director of MBA programs. With the
additional pressure of a time limit,
case competitions are a particularly
creative way for students to test their
classroom knowledge.

“We’re trying to better identify the veterans on campus
in a way that meets with legal requirements,” he said.
“We’re trying to better serve the veterans on campus as
we pull together folks from all these different areas.”

“The competition lends more
urgency and focus to the process
of coming up with a solution,” she
said. “It helps hone really important

“We have a specific part of our MBA program that allows
supply corps officers from the Navy to come to KU, earn
an MBA and take hours within the School of Engineering
as well to reshape their careers into fuels officers,” she
said.

analytical and communication
skills that are used every day in the
business world.”
With each university sending its
top MBA students, the event was
also an important opportunity
for students and their advisers to
network with each other, as well
as with area business leaders and
company executives who served as
competition judges.
“This is an opportunity for all of our
peer schools to showcase their top
MBA students,” said Dee Steinle,
administrative director of masters
programs. “You get to see the best
of each program.”
Although students were competing

against one another, the event also
focused on building strong ties
between fellow universities and
MBA programs. While the students
were competing, advisers had the
opportunity to tour campus, as well
as network with their fellow advisers
from Big 12 universities.
“Over the years, we found we all
face similar challenges,” Shenoy
said. “Even when we are competing
for students, it’s still a very collegial
competition. It’s a great way to
strengthen our professional network.”
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DEAN’S BOARD OF ADVISORS
Dana Anderson
Vice Chairman of the Board/COO
The Macerich Company
Tim Barton
Chairman & CEO
Freightquote
Tony Batman
CEO & President
1st Global, Inc.
Wayne Boeckman
WJB Holding, LP
Dan Bolen
Co-Chairman & CEO
Bank of Prairie Village
Derek Bridges
President
ExamFX at Ascend Learning
Mary Brownback
First Lady of Kansas
Anderson Chandler
Chairman/CEO
The Fidelity State Bank & Trust Co.
Marnie Clawson
President
Clawson Benefits Concepts
Betty Click
Senior Vice President
Payless ShoeSource
Howard Cohen
Audit Partner
Deloitte & Touche
Carolyn Coleman
Director of Federal Regulations
National League of Cities
Scott Coons
President and CEO
Perceptive Software
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Frederick Coulson IV
Managing Partner
Five Elms Capital Management
LLC
Timothy Crown
President (ret.),
Insight Enterprises, Inc.
AZ Crown
Dan Crumb
CFO
Kansas City Chiefs
Cathleen Curless
Owner
C2 Consulting
Roger Davis
President/CEO
Paxton/Patterson LLC
John Dicus
Chairman, Capitol Federal
Capital Federal Savings and Loan
Association
David Dillon
Chairman and CEO
The Kroger Co.

Kent Hager
Retired
DST Systems
Donald Hall
President & CEO
Hallmark Cards, Inc.
William Hanna
President & Vice Chairman (ret.)
Koch Industries
Eric Hansen
Partner
Payne & Jones, Chartered
George Hansen III
Principal
HCI Mangement
Thomas Hardy
CEO & President
Unity Financial Life Insurance
Company
Justin Healy
Chief Financial Officer
Wichita Community Foundation

Yale Dolginow
President and CEO
ÉlanStrategic, LLC

Ernie Hodge
Senior Analyst and Portfolio
Manager
Tall Tree Investment Management,
LLC

Steven Dykeman
Managing Partner
Sagent Advisors

James Huntington
CEO (ret.)
Bushnell Sports Optics

Doug Gaumer
President
Intrust Bank

Jeff Johnson
President
Flint Hills National Golf Club

Jeff Gentry
Chairman and CEO
Invista

Robert Kaplan
Co-Chairman
Draper Richards Kaplan
Foundation

Jerod Haase
Men’s Head Basketball Coach
University of Alabama
Birmingham

Ed Kuklenski
Executive Chairman
Suture Express

John Kyees
Chief Investor Relations Officer,
CFO (fmr)
Urban Outfitters
Steve Larsen
First Vice President
HSBC
Michael Maddox
CEO & President
Cross First Bank
James Majerle
Founding Member
Extol Capital Strategies, LLC
Kent McCarthy
Jayhawk Capital Management
Jason Meschke
President
EFL Associates
Mike Michaelis
President/CEO
Emprise Financial Corporation
Larry Miller
CFO
E.E. Newcomer Enterprises

William Patterson
President
Stonecreek Management
Charles Peffer
Managing Partner (ret.)
KPMG Peat Marwick, LLP
John Peppercorn
President (ret.)
Chevron Chemical Company
Winifred Pinet
President and Founder
Sycamore Associates LLC
E. Riss
Chairman & CEO
LakeShore Pacific Corp
Ryan Roberston
Goldman Sachs
Joanna Rupp
Chief Operating Officer
The University of Chicago
Kacy Schmidt
Development Officer
KU Endowment Assoc.

Brian Moore
Development Director
KU Endowment Assoc.

James Shay
Senior VP, Finance and Strategic
Development
Kansas City Power & Light

Jeffrey Morrison
CFO
CritiTech

Margo Shepard
Senior Vice President
Wells Fargo Advisors

Michael Shonka
Executive Vice President and CFO
(ret.)
Cessna Aircraft Company
Bruce Snyder
Partner
Ernst & Young, LLP
Douglas Sterbenz
Exec. Vice President and COO
Weststar Energy
Rene Street
Executive Director
American Business Women’s
Association
Robert Taylor
President
Executive AirShare
William Taylor
Partner (ret.)
Ernst & Young
John Thompson
Janice Toebben
Senior Vice President,
Wealth Management Advisor
U.S. Bank
Diane Yetter
President
YETTER Consulting Services, Inc.

David Murfin
President
Murfin Drilling Company, Inc.
Deborah Norris
Partner
Bullseye Database Marketing, Inc.
Lindsay Olsen
President
Mortgage Investment Trust Corp
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DONOR RECOGNITION
The KU School of Business is grateful for the generous support of its alumni, friends
and corporate sponsors. Recognition of their generosity can be found at business.ku.edu.
Thank you for your financial contributions during the period of July 1, 2013, through
June 30, 2014. Your support makes a difference at the School of Business.

ACADEMIC
ADMINISTRATION
Neeli Bendapudi

Dean, H.D. Price Professor of Business

Jim Guthrie

Associate Dean, Academic Affairs

Susan Scholz

PROFESSORSHIPS AND FELLOWSHIPS
FACULTY PROFESSORSHIPS

Neeli Bendapudi
Henry D. Price Distinguished Professor of Business
George Bittlingmayer
Wagnon Distinguished Professor of Finance
& Harold Otto Chair of Economics
Bob DeYoung
Capitol Federal Distinguished Professor in Financial
Markets and Institutions
Allen Ford
Larry D. Horner / KPMG Peat Marwick Teaching
Professor of Professional Accounting

FACULTY FELLOWSHIPS

Chris Anderson
Anderson Chandler Fellowship in Business
Vince Barker
Scupin Faculty Fellow

Susan Scholz
Harper Faculty Fellow

Laura Poppo
Edmund P. Learned Professorship in Business

TEACHING FELLOWSHIPS
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Area Director, Management & Leadership

Steve Hillmer

Surendra Singh

Scott Whisenant
Fred Ball Faculty Fellow in Business

Koleman Strumpf
Koch Professor of Business Economics

Vince Barker

Kissan Joseph
Stockton Faculty Fellow

Paul Koch
O. Maurice Joy Professor in Business

Rajendra Srivastava
Ernst & Young Professorship

Assistant Dean, Undergraduate programs

Area Director, Finance, Economics
and Decision Sciences

John Sweeney
Deloitte & Touche Faculty Fellow

Prakash Shenoy
Ronald G. Harper Distinguished Professor
of Artificial Intelligence

Jason O’Connor

Tailan Chi
Scupin Faculty Fellow

Dennis Karney
Ned N. Fleming Teaching Professor

Tim Shaftel
Jordan Haines Teaching Professor in Business

Associate Dean,
Faculty Development and Research

Area Director, Marketing, Entrepreneurship
and Business Law

John Sweeney

Area Director, Accounting
and Information Systems

Bill Beedles

Director, Undergraduate program

Paul Koch

Mark Haug
School of Business Teaching Fellow

Director, Ph.D. program

Kelly Welch
School of Business Teaching Fellow

Director, Master of Accounting program

Lisa Ottinger

Catherine Shenoy

Director, MBA programs

Finding your place in business doesn’t always
have to mean finding yourself in a stuffy
cubicle. Unexpected industries need smart,
strategic leaders. So, elevate your thinking.
It’s where business is going.

business.ku.edu
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